
Idea sheet

Idea name By: Bolt

Reminder of the initial problems and issues: How to impove migrants integration in society through the development of their "dual identity" 

knowing that most migrants feel a "threat of identity" when arriving in a host country and that current initiatives usually do not focus on 

such concept ("assimilation")? How to make dual identity the main driving force for migrant integration

Description of the solution, specifying the positive impacts and why it is within the reach of Sciences Po students
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High end fashion show where fashion designers from immigrants’ countries collaborate with Paris’ immigrants from their country to 

present fashion collections that represent their cultures as a way to create social awareness. Why a fashion show?

- Fashion represents an extension of the identity.

- It is easier to learn from visual representations and appreciating cultures through visual references like fashion.

- It is appealing and it can transcend borders.

- Raising awareness by exposing different cultures to create a better humanity.

- Tackling the problem from a different perspective.

Why it is within the reach of SciencesPo students? The university has just launched a luxury program, so it would be easy to have relevant 

contacts to develop the idea. Also, the university already has good relations with high end brands such as Dior and Channel. 

Direct and indirect benefits of the solution (beyond the initial impacts).  Sustainability of the solution.                                            

- Immigration awareness

- It is a way to make them really visible to Paris nativies and give them a voice

- Integration

- Understanding and getting to know their cultures

                                                                                                                                                                       

SUSTAINABILITY OF THE SOLUTION                                                                                                                                         

- It won’t be a one time thing. It would be done once a year. The venue will be determined depending on the country that has more influx of 

immigrants in the particular year

- The focus of the fashion show would be then tailormade  depending on the particularities of the host country and of it’s immigrants. 

- We see a potential in collaborating with other highly recognized events such as the Paris Fashion Week. However the essence of the 

project could be lost if its done during fashion week, so it would be an sponsor, but not the main ally.

- For sustainability we would change designers and cultures each year, as well as sponsors.

Allies and Resources                                                                                                                                                               

- ALLIES: Corporate high end brands: Kering, LVMH. SciencesPo and it's luxury marketing program.

- Resources: Immigrant community, important brands' funds.

Disadvantages and risks (what works less well, what could cause failure)                                                                                    

- Might be perceived in a way that is not desired.

- Cultural appropriation phenomenon

- Fashion can be perceived as superficial.

- Might be seen as something focusing only on women.

- Problem to motivate designers to participate.                                                                                                             

Refractories, opponents                                                                                                                                                           

- Conservative parties fromboth sides of the society (hosting country and immigrants).

- Feminists.

How to avoid disadvantages and risks?  How to get the grades up?                                                                                                

- Social media campaign 

- Keeping a clear and informative message

- Keeping the project immigrant based.

- Continuous communication with immigrants to understand and prevent offensive aspects of the project.

 

First steps                                                                                                                                                                             

- Research

- Interviews 

- Confirm interest from possible partners 


