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REMINDER OF THE INITIAL PROBLEMS AND ISSVES: HOW TO IMPOVE MIGRANTS INTEGRATION IN SOCIETY THROVGH THE DEVELOPMENT OF THEIR "DUAL IdENTITY!
NOWING THAT MOST MIGRANTS FEEL A TTUREAT OF IDENTITY" WHEN ARRIVING N A HOST COUNTRY AND THAT CURRENT INITIATIVES USVALLY DO NOT FOCUS ON

SUCH CONCEPT (TASSIMILATION')? HOW TO MAKE DUAL IDENTITY THE MAIN DRIVING FORCE FOR MIGRANT INTEGRATION
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DESCRIPTION OF THE SOLUTION, SPECIFYING THE POSITIVE IMPACTS AND WHY IT IS WITHIN THE REACH OF SCIENCES PO STUDENTS
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HIGH END FASHION SHOUW WHERE FASHION DESIGNERS FROM IMMIGRANTS’ COUNTRIES COLLABORATE WITH PARIS’ IMMIGRANTS FROM THEIR COUNTRY TS
PRESENT FASHION COLLECTIONS THAT REPRESENT THEIR CULTURES AS A WAY TS CREATE SOCIAL AWARENESS. WIHY A FASHION SWOW?

= FASHION REPRESENTS AN EXTENSION OF THE IDENTITY.

~ IT IS EASIER TO LEARN FROM VISVAL REPRESENTATIONS AND APPRECIATING CULTURES THROVGH VISUAL REFERENCES LIKE FASHION,

= IT IS APPEALING AND IT CAN TRANSCEND BORDERS,

= RAISING AWARENESS BY EXPOSING DIFFERENT CULTURES TO CREATE A BETTER HUMANITY.

~ TACKLING THE PROBLEM FROM A DIFFERENT PERSPECTIVE.

WHY IT IS WITHIN THE REACH OF SCIENCESPO STUDENTS? THE UNIVERSITY HAS TUST LAVINCHED A LUXURY PROGRAM, SO IT WOULD BE EASY TO HAVE RELEVANT
CONTACTS TO DEVELOP THE IDEA. ALSO, THE UNIVERSTTY ALREADY HAS GOOD RELATIONS WITH NIGH END BRANDS SUCH AS DIGR AND CHANNEL.

DIRECT AND INDIRECT BENEFITS OF THE SOLUTION (BEYOND THE INITIAL IMPACTS). SUSTAINABILITY OF THE SOLUTION,
= TMMIGRATION AWARENESS

= I IS A WAY TO MAKE THEM REALLY VISTBLE TO PARIS NATIVIES AND GIVE THEM A VOICE

~ TNTEGRATION

= UNDERSTANDING AND GETTING TS KNOW THEIR CULTURES

SVSTAINABILITY OF THE SOLVTION
— IT WON'T BE A ONE TIME THING. IT WOULD BE DONE ONCE A YEAR THE VENVE WILL BE DETERMINED DEPENDING ON THE COUNTRY THAT HAS MORE INFLUX OF
1M NTS (N THE PARTICULAR YEAR

= THE FOCUS OF THE FASHION SHOW WOULD BE THEN TAILORMADE DEPENDING ON THE PARTICULARITIES OF THE HOST COUNTRY AND OF IT'S IMMIGRANTS.

~ WE SEE A POTENTIAL 1N COLLABORATING WITH OTHER HIGHLY RECOGNIZED EVENTS SUCH AS THE PARIS FASHION WEEK. HOWEVER THE ESSENCE OF THE
BOATELT CAULD RE LAST IS ITS DAKNE DLUSIAA WIEEN SA IT WAULD RE Akl SPANSAL RUT MAT TUE MAIN ALLY.

ALLIES AND RESOVRCES
~ ALLIES: CORPORATE HIGH END BRANDS: KERING, LYMH. SCIENCESPS AND IT'S LUXVRY MARKETING PROGRAM.
= RESOVRCES: TMMIGRANT COMMUNITY, IMPORTANT BRANDS' FUNDS,

DISADVANTAGES AND RISKS (WHAT WORKS LESS WELL, WHAT COULD CAVSE FAILURE)
~ MIGHT BE PERCEIVED IN A WAY THAT IS NOT DESIRED.

~ CULTURAL APPROPRIATION PHENOMENON

— FASHION CAN BE PERCEIVED AT SUPERFICIAL.

- MIGHT BE SEEN A5 SOMETHING FOCVSING ONLY ON WOMEN,

~ PROBLEM TO MOTIVATE DESIGNERS TO PARTICIPATE.

REFRACTORIES, OPPONENTS
~ CONSERVATIVE PARTIES FROMBOTH SIDES OF THE SOCIETY (HOSTING COUNTRY AND IMMIGRANTS).
- FEMINISTS,

HOW TS AVOID DISADVANTAGES AND RISKS? HOW TS GET THE GRADES UP?

~ SOCIAL MEDIA CAMPAIGN

= KKEEPING A CLEAR AND INFORMATIVE MESSAGE

= KEEPING THE PROTECT IMMIGRANT BASED,

=~ CONTINVOYS COMMUNICATION UNTH IMMIGRANTS TO VNDERSTAND AND PREVENT OFFENSIVE ASPECTS OF THE PROTECT.




