
THE GREAT TRANSITION 
PROJECT



Our segment

89% of 18-35 years
old people have a
smartphone



Our segment

Urban citizens and 
workers with short 
distance between the living 
place and office



Target audiences

132 000 
cyclists in Paris

+
all people doing sport, eating 
healthy and worrying about 
the environment



The Recruitment Plan

1st month:  +2000
2nd month: +2000
3rd month:  +4000

8000 users at the end of the 3rd month





APP

- User’s and partner’s 

interface

- Story of journeys

- Humies (bonus) page



Communication objectives

● promote healthy living 
through biking 

● connect users to local 
shops 

● promote local living



We are unique. Why?

Humus creates a win-win situation for both
local customers and companies further
promoting local economy and bringing progress
to the city itself. We reward eco-friendly
commuting citizens with discounts across a
range of local and sustainable businesses.



Traditional Marketing

● Chalkboards in 
partners locations

● Flyers
● Campaign through 

associations



PR campaign
● Press-release editing
● PR publications in eco-friendly 

magazines
● Social media flash mob started 

by influencers (opinion leaders) 
#causeeverytimeIbike...



Digital Marketing
Facebook and Instagram pages to create a shareable social 
media campaign and to inform users about our promos. For 
example:

1. Ride 5 km today and get x2 humies
2. Share your humus experience with your friends and get a 

discount in the shop A
3. Ride with humus 10 days in a row and get X extra humies


